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EDITOR'S NOTE &

We are poised for & change,
initialing & process of
reinventing ourselves, bringing
iri lresh iceas, & new team on
board ard new international
col aberaters to introduce
conterrporary courses like
Design Managernert, We sce
India emerging as a destination
for Desicn education ena
realize the unigueness of being
situated in Jaipur — a city witk
traditions, knowen far s history
of Crafts, Fine Arts and Dasign.
M meeting of perspectives s
imminant with laipur being the
hiwb tor exchange of ideas.

[t i5 waith tris vizsion, we preses
this edition of ‘hackstiteh’, This
atademic sesscn, we arg
launching courses in

col aboraticr with Fearson ard
there is an article to explain
by 1T wolld oenetit the
studlents. | have alsc shared
picturzs from Yital Voices
Global Leadership Aweards
Might where as a Lead Fellow |
would e worsing towards
WOITEN BIDOWENmEnT 35 4
contribution fo society, Qur
Acaderny s among the select
InsTitutions that are part of
Internaticnal Foundation of
Fashion Technology Institutes
{(IFFT} and there are pictures
fram the recently conduded
conference in Los Angeles.

Last mont we came Gl witn
the anniversary editcr of
backstitch — a month where we
celebrated our journey with
well wishers, memorics from
the ovent would aways be
cherished and some
phologrdaphs are printed 0 this
edilizn.

Wi il youl to share your
viewys about this issus by
writing 1o us
icirector@archedu.org). | hope
vl oy il

ARCHANA SURANA
Ecfitar-ini-chiel

I r

from the Commodore

VIJAY CHATURVED! (Retd.)
IFFTI Secretary

The Foundation has set the standards for fashion
educauon throughout the world and the members
ot the T'oundation toster closc relationship with

the fashion relared industies.

I o=t vight Corrmadors Chaturdedi, K3 Sorana ars seaior fac ty merrbers rnm
lazzna nstitate ot Fazqion Tecnwelegy (HIFTE

Institutes of leaming dedicated for the
prometion of Fashion Education are growing in
number in all parts of the warld. Some of them
have =cquired name and fame caiefly on
account of their caommitmert and dedication ta
the couse of the fashion industry. They have
developed their own ethos, focasing or
concentrating upon one or mote of the three
brozd streams of interest vital for the
development of the industry, These strearms are
decign, Techrology  and  Business. While
developing ar identity of Taeir own, samo of
them have assiducusly cultivated an
international rharacter whch is ar once secular
as weell as versatile, permitting free flow of
thoughts and ideas and cross cultual strearrs
belonging to diverse ethnic groups of the
population.

Again, out of these intermationally well-known

=, Sataski Cowme, Zaairmen, [FFTI

Fashion institutes, thore have errerged & fow
scaoals which have deve oped their nexus in the
Fashion IMdustry almost as an arcice of faith in
their scherme of training anc other cperations.
These institutes have deqnerstrated over the
yearsthat theinterasts ot the industry could best
be served only by adoptng a strategy which
ta<es care of the needs of t7e industry covering
all the areas of Desan, Technology and
Busingss, By virtue of the harmanious interolay
af these elements, the Instituies have
internationally distinguished taemselves,
acguired superior statuse in the eyes of the
industry and immensely inspired the students
who, an an unprecedented scele, are saowing
ar increasing interest in fashion education.
Internationszl Foundat en of Fashion Technology

nstitutes (IFFT1 was established on 147 October
1999 as an infernational Agex Body comprising
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Tam Jullen; Markating lcon
M. Julien is a trend analyst and retail brencing asper
with minre than 20 yvears of experisnce inthe fastion wor
leis inlerioticnally recoynised Tor hos saccinel aad Inlelligon
commentary for television, natlonal news 5 01line s
wira sarvices, magazines and variaus industry trade publications

Information shared at IFFTl Conferenco as & Keyrote Speaker
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Millennials by the Numbers

The Millennizl Generation also known as Gen Y, is arguably the most closely watched
generation since the Baby Boomers. As they come of age, we are learning mare and more
about this group now counting a population of more than 70 million in the LS. alone.

Specific characteristics of the millennials are emerging - Pew Research Center conducted one

of the most definitive studies of the group to date, concluding they are confident, connected
and opan ta change. Compared with previous generations, Millennials are more racially
diverse, less religious, morc educated, self expressive, liberal and upbeat. With regard to
lile's priarilies , mare Lhan hall view being a good parenl is more imporlant than having a
good marriage. A high paying career ar owning 8 home ranks low in priorities while

becoming famous is viewed as not important at all. Although hit hard by the great recession —

many millennials have struggled to find jobs out of college and are cash-strapped - the
generation is showing an apathy for fast fashion and a propensity for quality and luxury.
When it comes to catering to this consumer, hera are other things you should know:

4 MIYTHS ABOUT MILLENNIAL WORKERS

Perception #1: Millennials are lazy
Reality: Millennials are confused

Explanation: Every day, Millennials
are bambarded with thousands of
messages and it is sometimes
difficult for them to navigate their
Vidy.

Fercaption #3: Millennials lack morals

Reality: Millennials have different
values

Explanation: Millennials arc the
product of the “Me Generalion”
where money and status were king.
The Millennials values of service,
respect and change are easily
migunderstood by their parents.
Social entrepreneurs such as Blake
Mycoskie and Toms Shoes have risen
becausea of Millannials.

Perception #2: Millennials are
Apathetic

Reality: Millennials are bored

Explanation: Evarything is accessible
to the Millennial and they can quickly
understand the social media
landscape. As a result they can guickly
move from one task to another, a
guality others perceive as disloyal ar
needy. In fact if a cormpany are not
moving as quickly as lechnology, it
will have difficulty retaining the
Millennials' intercst,

Perception #4: Millennials think they're
smarter than you were at their age

Reality: Millennials ARE smarter than
you were at their age

Explanation: Millennials are on track to
be the most educated ganeration to
date. Although their education has
not yet matched Generation X, give
them time. 63% have already
graduated or plan to graduate from
college. Half of Gen Xers have
completed college ar plan to get their
degree in the futurs.

Whao is the Mllennial?
Millerinials inthe U.S. 73.2
millicn

Birth Years: 1931-1999
Fresent age: 13-31

Percentage of
Millennials who sleep
with their cell phones
Millennials: 83%

Gen X B8%

EBoomer: B0%

Silent; 209%

How to reach
Millennials:

32% of Millennials say they
don't like advertising in
general, compared 10 37% of
the general population.

Mare than 75% of Millennial
consumers claim
participation in loyalty and
rewwards programs.

Mare than 75% of the
Millennials are more likely to
choose a brand that offers a
layalty ar reweards program
over a brand that doesn't
offer one.

75% of the Millennials in the
LS. said they would be more
likely to do business with a
company aller garming a
resveard. That's compared with
€9% of Canadian Millennials
and 67% of British
Millennials.

57% of .5, Millennials use
mobile devices to price
compare befare making a
purchase in a store.

More than 0% of Millennials
ars willing to share personal

information with brands that

offer loyalty programs.

44% of Millennials are willing
to promote products or
brands through social media
in exchange for rewards,

Mota Lha S genens| o wds Dee beleaan 1525 5wl 7346, Baly Hoormer s wee Do s beaan T2 gl B Gan 2 v s binr bewesann 1085 a0 188D,
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Graphic Communications - Asintoduction

Way back in 1984, when | nad intermed as
Graphic De<ion student a1 Saraswati arelior, at
Aurovile | was cuerizd by a curious Aurov e
resident. “India has such a “ich visual culture,
every state has such a rich visual idertity, but
hicwy s it that when it comes to Indian Graphic
Communications whether it be Advertising or
Fualiskimg Dasign, how s it that it still looks so
wiestern? In Burope, French grephic design
looks distinctively difforent Trom Gorman,
Cutch or British Design™.

[hatwas then.

Indian Graphic Design was in 15 infancy, we
still hac & long way 10 go al looking al
curselves, tne docurmentation of our rich
ethnic heritace in terms of reference booss,
cotee table books, research papers authored
and researchec by Indians had barely started,
and trere were baraly 2 institutes of Designin
deountry ol 180 million peaple,

Ths i5 2013 now — the scenara has changed
ground up: There are a lot more design
institutes and academies across the length and
breadta of India. From a mere 30 graduates a

Ranjan De

Cean of Academic
Arch Academy of Design, Jaipur — #

Analunnus ol the MG, Ahimedaoed, wilh a specslization in Graphic Desgn rom the
Faculty of Visual Lammanications, he has 28 vears of cxpanence, 12 of whick wersin
athverising are publishing, and 10 waars in innovative practces ineducation, in bath schioals

d0d colleges across Irdid, He has warn many bals and has been g mamber ol Lhe press ss

vl as wirked in Chennai in the tields of thestre, arimation and filmn.

&z Dean Acaderrics &t Arch, his role encoempasses development of new pedagogy and

vear in that stream it has gone up to 200 oer
vear. Aad they have impacted all terms of
graphic design communications from
sdvertising to publshirg to multimedia tc
znimation and mare, ndiar graphic desicnars
higwe rnade e presence Tell dorass he bodrd
2ng an international platforms (oo, with avory
unique athrec icdentizy. We seem to be on the
path of sel’ discovering ourselves, aur cultures
et ourethnizities, in an2xplosion of talent.

A nation that can tell s own starics tarough
the pictures, imagas and words, s 4 nation
that's came alive. The sleeping eleabant has
awioken and the world too has awo<en to the
newy avatas ot its rich visual culture that is on
otter. At every warld bock tair that is held at
Pragati Maidan in New Delhi, the Indian
publishing panorama is exploding wth tites,
zna the Indien languages publish ng too has
become sawwy to improv ng its sell image and
presertalion. There is a burgeaning plethora
ot titles in translator from the namerous
Indian languages into Lnglish, and pablishers
fram all owver the world are setting up shog
here tatap this new eruption in creativity,

educational rescurses and courses, trainng of Taculry to new forms and standards andd
ensuring he suslanability ol 2 inmovalive procedures znd endedvolns iniroduced in s

[rocess.

Indian Fhotographers and Indian Animators
are making inroads and the world is leoking at
anews India, as they've never perceived betore.,

We hope oomake this page g regulsr in
“hackstitch™ as we explore the many aspects
of the new rediscovery of India, its directians
and expositions of the many aspacts of this
new visual culture and its impact on the warld
arena
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GLOBAL LEADERSHIP AWARDS NIGHT

The Vital Voices Global Leadership Awards held on 2nd April 201 3, horored and celebrated wemen
leatders aound e world who are the unsung heros warking Lo sbreng en democracy, inorease
ecanomic apportunity, and protect human rights. Every year since 2002, we have gathered at The
lohn F. Kennedy Center “or the Petorming Arts to recognize women who are social entreprensurs,
political represertatives, businesswomen, human rights defenders and civil society advocates,

To erhance women advancement in growing economies, W tal Yolices has accelerated its mission to
identify, invest in ang bring visibility to extracrdinany wormen around the world ard help in unleazhing
their leadership potential to trarsform lives and accelerate
peace and prosaerity in their communities.

At ARCH, we are thankful to Vital VYoices Global
Partniership for instituting Ms.Archana Surana as a
Lead Fellow in the naugural "vv Lead Fellowship
Program” which offers unique opportunitios to
exchange information, abtain resources and
tools, mentar and be mentored and receive
wvital fraining to enqance skills toenable greater
contribut'cn tosociety.

She is among 110 women leaders szlected
warldwide and one of 19 chosen
from Asia. Geraldine B. Laybourne who
founded Oxygen Media, and was partner

willlh Oprah Winflrey, is e menlor of
Ms. Archana Surana after ner participation in the

Global Ambassador Pragram of the W tal Voices ard

: FAzlaame Yerveer, Lmited States forbassador-z=-
Bank of America Partinership. [ argpe Fon Globa Wiorsn's [s50as woin WS Surand
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IT WAS A NIGHT TO
REMEMBER. TIME TO |, \
RELIVE LAST YEAR'S

MEMOR'ES & ! . funus thma'u, ﬂlta Thnhu:-re-
ACHIEVEMENTS o S
. fDi’ e 5 MENE
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& DESIGN and W ‘& Y s
MO I"IC]QE}IT]EHT fiparig . Aarjan Dy .
- .
'En partnership with

Perth College, UH|,
scofland,
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Surface Desiﬁn
€S

Creative lexti
at ARCH ACADEMY

Hita Thakore

Tewtio Arrist Dosign Educatar

ndiz Intornational Aszaciation for A,
Cotlove & Boiritualing

Al.rnnus of Maharaja Sayajirao University, Yazdodara
Feal Graduaie Ciplora (Teedle Adh rom the
Godamiths Callege of Ars, University of Longon &
Priricizal Scholer, Fulbrignl exchange program,
Rrovda ldland School of Deogn.

“| do believe that the world of 'Art' is the single most unifying force of life on earth, as
history endorses it. Therefore it became natural for me to look for opportunities to
integrate the 'arts' into every sphere of my personal and professional life.”

praciicing textile artist, an academician, a researcher, an ardent
ﬁf-‘xﬂ' practtioner, my work inspires me 2 delve decpor into the world
tory, prohing, guestioning and secking to strengthen the tether of my
heritage, not with the purpose of returning to the past, but to betler
urclerstand sy place in the present.

| do beliove that the world of "Art 5 the single mast unify ng force of Iife an
cdrlh, ds hislory endorses il Therelore il becarme nalural Tor me o loak (o
cpparunities t integrate the ‘arts’ inte every spaere of my personal and
prressinnal life. Arts in Education, Ars in Spirituality, &t for Health, Arts
cnd Scienca, Arfor Peace, Ars in Crafis etcare areas of deep interest to me.

A marnsiream educational philosophy aull Lpon a rensdiscplinarny
epproach tooart and design, nurmecing Craft-artistyy a5 a significant
movermnent, is my racent indulgence. | see myself involved in creatirg art
works that have historicsl and educational value and one that proviges
gainful employrent to our craft artsts. | boieve India’s rich heritage, its
spirituality and its traditional living crafts can collectively bridge the cultural
gap bebween nations aswell as provide vision, sustenance, peace and healln
to the entire woarld.

Surface Design {an independent workskop, | heve been conducting for
several voars) begins the moment & warp is set on the loomr, Warp & Wieft
ena the possibility of embellishing a surface while weaving is in the make,
hiecomes & take off point for theze worcshops that have gained fremendous
interest over a percd of time. bxperimental joinery, gatbers, apphcatan,
quilts, pacding and folding for fabric techriques and looping, paiting,
wrapning, knotting, twisting for yarn fechniques pave way Tor croativity &

innovation. The end

result of Ihis creative process usually endeavor's 1o enhance
individual/collective responsible design thinking. From the microcosm to the
Macrocasmm.

It becomes imperative, then, For me to reach aut and share ry beliefs and
ideningy and jein hands with the others who mignt e snging the same
50NQ 35 Mme.

The world of "des gn & craft cducation' sustaincd my living for the past 35
years. | have been exiremely fortunate 1o have associatec with the best
Desigr Collegesin Ind 2.

[t's indecd o great privilege to be associated with &rch Acadory and nvited
by Is Archiana Surars to contribute to their extremely lively anc infornative
innouse magazine BACKSTITCH,

Az a visiting faculzy at Arch | have enjoyed some wonderfu tesching
learnig rmamenss with the students here, who make the teaching
profession o individuals like rysell g gredl redson-lobxe 2 wve and kicking
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Car. Lavers Enthralled! Arch acederny had the
privilege - of -hosting wel-known ltalian auzamchile
designer | Ecanuegle Micosia on 2050 April, 2073

Ermanuele gave insights on the imoortance ol
warking as s tea . [hrough his pictures & sketches of
cardasigns, he explained how malerials, hardware &
design arocasses gan be aligned logether o aroduse
ST Ny,

Emanuele Mizesia has worked at PININFARMIA for
many wears, desigring the
Jaguar X5 spydar in 1979 and
working in the Fer-ar 288610
and lestarossa. Later, hewiorked
an the nleror design ol the
Lamnborghin Biasle and Bugatli

EET10, Hewent Lo Roval Col aoe
OfArts, Londar for specializing
rrdesign.

N
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Strategic

anagement

& Arch Design Megazing

and Leadershi
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“Creativity thrives on inconsistency — by finding new
combinations of hitherte separate phenomena. It has
to be realized that every strategy, like every theory, is
a simplification that necessarily distorts reality.
Strategies and theories are not reality themselves,
only representations {or abstractions) of reality in the
minds of people. No one has ever touched or seen a
strategy. This means that every strategy can have a
misreprasenting or distorting effect. That is the price

of having a strategy.”
- excerpt from 'Strateqy Safari' by Mintzberg,

Ahlstrand and Lampel.

| have been a believer in travelling without a fixed
itinerary and took the same thought process further in
context of organizations that wish to set out on a
course towards a vision. However, it is important to
also stay focused about the outcome. This is possible
by attempting to understand the frame, the

environment, and then by
keeping tabs on critical arcas
chart a direction to take.
Flexikility, learning and
adaptation are important. The
way to act and respond in an
organization should have
consistency.

A clear plan ensures that the
organization maintains or
treates its strengths. This
happens
when an
analysis of

strengths
and areas of
ConceErn is
dane and an

direction

b people. No one has
towards ever touched or seen
:EltddrEESing a Strategyrl

L.

[his article has so far, focused
on what needs to be done and
in which spirit, but, who drives
the change? Who acis as a
catalyst and navigates the
course? This is a role for the
leader, a leader who inspires
the team to achieve. One
need not go through a course
in management to be good at
leading and achieve external
results, to be at peace within
is what is required. These

Strategies and

the theories are not
reality themselves,

only representations
(or abstractions) of

appropriate  reality in the minds of

MNarendra Govind Mathur
Seriior Faculty
Dasgign Managemeant

qualities may be cultivated or
honed and this is where
formal education in Strategic
Management and Leadership
plays its role. Interactions with
other students and the
teacher contribute in
developing these ahilities
during lectures, besides the
course content,

Strategic Management and
Leadership is not
necessarily a top
management role. In
organizations it is
generally the
persons who
actually do the worl
and know the pulse
of their
environment. 5o, it
may make sense to
be mare inclusive.
Individuals may
perform better when
they are self motivated
and take ownership of the
work. Even across the diverse
educational backgrounds that
individuals have, they do not
require to be led in an
authoritarian manner,
participation should be
encouraged.

It is often said that one

teaches best what one neeads
to learn the most - seerms true
far leaders as wel|!



(") | am looking for a course in Graphic
== Design. Are research opportunities

there too?
Kalpana Sharma, Pune

Thie leaching roethodalogy gt Archiis

research otiented. A state of ~he art
infrastructure including an Apple Mac Lab
supports the industry based learning
requirernents. The 4 Year UG course in
Graphic Design ard the 2 Year protessional
calrse in Design Communication pravides
an cpportunity to be part of the 2 year
LKIERI
(UK India Education Research Initiative)
research project. International exposine &
research opportunity is provided to the
studants through 15 linkages with [FFTI
{intermaticnal Foundation of Fashicn
Technology Insliteles) and 1C5I0
iinternaticnal Council of Societies of
Industrial Cesigr) where you can gel a
crance to present research based pape-s.

Q I want to go abroad for adegree in
Design but find the cost too
prohibitive. Is there a more cost
effective equivalent option available to
me?

Supriva Rao, Delhi
ey, ARCH Acacdemy of Des gr in
partnership with FEARSCHN Edexcel,

awards BTEC {Bus ness and Techrical
Ldacational Council) Level 5 1igher National
Ciploma in Art & Desigr qualifications
allewving students to study at ARCH, and
then f desired, take the opportunity for
progression to a selact international
university and get an International Degrea in
ohly ane year, This brings down the cost
tremendously.

All EDEXCEL qualificatians are accredited by
the Jualifications and Curriculum Avthority
(QCA), & body of UK Govermment., Arch is
the ony approved Fesrson Cdexcel certre
in ngcia thet affers 8 BTEC programimes in
Ciesign,

Q I am a graduate and want to

pursue a course in Management or
Design. What choices are available for
me at ARCH?

Deepak Tiwar, Duwahati

A It depends on vour ingl nation - a

range of coJarses are offered at post
gracluate level in Design, protessional course
in Desicn Communication, Lifestyle
Accessoros Cosign. 3pedalizod courses 0
Dresign wioulkd help you in honaing your
creative aptitide. Also, T7are is 2 course in
Design Management (2 relat vely new area)
v lh a (ocus on Shralegic Managemenl and
Leaclership Edexcel BTEC level ¥ izligibility
19 years) with strong foundation in design.
We inwite you for & counseling session to
help you choose the right option,

Q | have heard that Arch offers both 3

year and 4 year courses in Design.
What is the difference between the
two?

Shraya Yaday, Jaipur

A Students enrolled far 4 year Zesign

arogrars oL ARCH will yel Liple
awards viz. BTEC certification, UK + UGC
recognized Degree + Arch Advancad
Diplara + enables the holder to progress
irectly into Te degree yoar o7 a gosign
programme inany similar edacational
institution in the UK or affiliated universty in
thie weorld Tar 3 graduate degroe.
The programmae is very design centric,
teaches and ercourages kntrepreneurskip,
3 year programs are job oriented and
Vocalional inits cirection with only basic
Design nputs included in the contentw th a
LIGT recognised Degres,

| arm very creative but due health
issucs | could not complete my
formal education. Are there any options
for me?
Rashmi Soni, Nashik

,ﬂ\ Yesyod coud do a course at ARCH

Mrs Archana Surana
Educationist

Founder & Director
Arch Academy of Design
For queries write to:
admission@archedu.org

that iz accreditad by Pearson Edexcel, whete
you nees nat ba fram a formal schoaling
system to be 2ligiole. ¥ou need to show the
carrect aptitude towards design and e cwar
16 veers of age to apaly for BTEC vocational
qualifications. &lsp as an AICTF approvedd
Skill Knowledge Provider, Arch has on offer
additional vocational courses.

| want to become a social

entrepreneur. Can education in
design help me become ona?

Ajay lain, Visakhapatnzm

A Design education in today's warld

means more than jusl designing
products. Itis about trarsformation and
change. Gu-=ull time A Year Prograrrmes
enableyou To became changemakears &
thougatleaders. The courses have nbuilt
entrepraneur micdules -unning at all the
levels to nurture the soirit of enterprize lying
within youl. The Craft Product Design course
and al the other Lifestyle Design
Frograrmimes have special focus on using
indigenous <nowdedge & crafts to reach the
global markets,

EDEXCEL

‘Structure and Content Focused Delvery' s the general
expactation from rormral fraining sessinns. Howeever, This wias
no ardinary session: kir Allan M Gaunt, enicr Subject
Exarrunicr al Edeacel, corducled @ Lo day programene o
Assignment Writing and Internal ‘erification &
Standardisation for teachers an Apnl 2nd and 3rd, 2013201
was interactive and flexibile, encolragicg questions —a more
effect veway toengage learners,

Infactthisiswhat eaucation s about and a benefii of scugdying
at an Edexcel approved centre: The Edexcel framework
tocuses on ersuning clariy about whnat the students leam
fwocational  relevance, iacernal werificatior of all  study
plansfassignments), when they learn {(number of hatrs for
puided ard sell lezrningd, Howe ey lean dndividaal learming
styles; specifying the criteria tor asseszment), resulting in the
education process being fair, transgarent and accountable
Imagine edication process being something you could logk
torweard to, enjov and gain knowlecge and skills that make
you a better person and are also relevant when seeking
employment (Bdexcel BTEC & a leading appied learming

brandi. At somestage, as studants, we have all desired a rmore
flewible approach in ferms of the forms of evidence o meet
the pass criteria, learning bywrate a 500 word 'arswer' is not
thie gy Lnder this Nrame — you could even credle a visual,
suamit avidec orbe part of a group discuss cnoand still meet
the reguirements for successful completion of your course
without worrying azout 'scoring’ marks as there is & more
effective systemin ploce where vou would be assessed against
the specitic criteria for each learning ocutcoms in the particular
uait constituzing your courst and that too on & contingous
basis and not a one Tme ‘sxamination' that is so often
dreaded! In ihe rawe case where 2 learner iz not
satisfied/understood the reasons for nat meeting a criteria,
prior learming s recognized and therz are avenues for
progression in studies glabally

To conclude, the simple systems ensdre &n scademic
environmert where learners are at the core and the
educational programme being able to exceed their
pupectations in terms of quality of course contant, its delivany
anc application.
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MY DAY OF SUCCCECSS...

Cuaid Bala
Post Graduate Studies, Interfar Dasign
ARCH Academy of Dasign

Wow! What 3 moment for me. Participating in the Jaipar International
Photography Exh bition, 2013, and receiving 3% arize in swch an cvent
makes me feel ontop of the world. Ths moment has been the greatast of
alland iz will always inspire me as well as mativate me to keep up the cood
wark, | am feeling lucky to be in the Arcn Academy of Design where we,
the students, are geiling suct expasures and gettirg aurselves ready for
the practicalities of life! Daould ke o say special thanks 1o Benoy <ir, who
encouraced and motivated us o be a part of such a big event. | am also
thankful ta vy family and my friends, 2ravin, S4jit, Rohit, just tc namza
tew, and there are more of them, who have always been a part of my
success and they also particoated with me in the photography exhibit on.

Photography has abways been my arca of interest, But, here at ARCH, |
developeda betler sense aboul whal photography is actually all about.
The day, &pril 17, 2013, 2. my day of winning, will always be special to
e as well as tar my triends and my institute.

| fe t henoured as oeing selected and awardad in such an international Frize wonning photogaas by Suad Ba
exhibition, woere. Prof Andrea Liggins and Ms Sarak Tierney from the
Swansea Metropolitan Unive =ity of Wales Trinity Saint David, UK were in
bz judging reembers panel, PralessorAndred Liggins i= Dezn dnd Hedad of
the &rt and Design Department o the Lniversity and Szrah Tierney isthe
Head of their Photagraphy Department. Both of them very accomplished
photographers, they Fad exqibited 50 of thei- works too at the exhibition.
It is through their etort and through the eftort ot Mr. Ajay Sharma,
member of the Rebert Davies Educational Saciety, that this whalz weck
long event was organized, with over 200 entries in the competition cum
exhibition. The organizers en'arged and mounted and frarmed all the best
ent-ies for the compettion and put them up for exhibition zt the
wonderful lavwahar Kala Kendra CKK), inJaipur.

| hope this experience of mine cncaurages other stedernts to partic pate in
eyl ant corpeliions s wel, and Lo make oursebaes, our Tamily, and
purinstitute proud.

Once again, lwould like 1o thank all of vou far yaurwishas and hope | can
keep upthe goodwaors in tha future too,

Creatvie sl by Siddaant Copre

! L T
realnoe s Ly S0, Sama WL S el T



May 2012 @

® Arch Desige Magazine

a Journey...

ARCH ALUMNI

S
4 ARRAK JEHRA ruw

D EN

SAMDEEP PALKE
Fashion Design (2006-2005)
Aszistant Designer, Rocky §

Hi, my rame is 3andeep Palke, 3 Fazhion Designer, Stylist and a kusician
by profeszion. | completed my Graduation from the Ak Academy of
Diesiggry, Jaipur and did iy poslgraduale studies 11 Ldly.

At ARCH, the gquidance provided by the faculy was very professional and
current and helped me as a student in being a high performer, receiving
many accalades aleng the way. | gol many opporurilies to participate in
design and social projects which enhanced my leadership skils, and my
anility towork in a team.

Color-Style-Trend  Knowledge and Design Methodolegy helped me
furtherinrealising my signature design style.

At present | res de in Mumbai and wark az 2 Designer and Stylst for the
Bollywond Industry. Tae Desigoers | have worked with includs kanish
Malhotra, Sheetal Sharma and Rocky 5. | have the right expertise in
designing westarr-wea- for both men & women and also in styling for
acvertisements and maovies. Working in Bollywood has given me the
opo nily Lo design-and Style Tor midny celebritios induding Kaling
Kaif, Kareena Kapoor, Bipasha Basu, John Abraham, Kinisha Lamba and
Lsha Deal.

L il always be thankful to ARCH, Jaipur for emnpowering me with strong
gesign foundat ans, enabling me abvays to deliver my bestin the field of
Desigr. lwould like to dedicate my success o Mrs, Archana Surara and all
the faculty members ot the Institute for helping rre reach wherz | am
today. |, alsc extend my best wishes 10 the current design students and
hooe towark with you sl somesime in the futu e,

SHAFIQ KHAN
flerior Design (2009-2012)
freelance Interior Designer

Edlitar in Chisf: Ecitorial Adviser: Binoy Thoompunkal Patron: Dhirendra laic Design: Midhi <ahbra, Prakash Lalwari
Archana surara Désig'n .'-':-.'ri'."isl:'.!.r i Banjan Die Coordinater; Narendra &, Mathur Himanshu Saxera

Printer, Published and Owner Archana Surana, Puklished Fram ARCH Academy of Design, %, Govine Marg, Malviya Institutianal Area,Malviya Magar laipur-17
Frinted at 5akshi Printers, laipur ' :
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Approved Centre BTEC
* The Partnership of ARCH
with Pearson Edexcel

enables access to an
International curriculum &
pragression to Universities

in the UK & Worldwide |

 International Tie-ups;
Research Projects &
Exchange Programs for
global exposure

+ National and International
Visiting Faculty

« Degree, Diploma &
Certificate courses

« 100% Placement:Record
with Entrepreneurship
Training

« Apple Mac Lab
< WiF Campus
« Hostel Facility

OPEN

www.archedu.org
- YoulITR ﬂfacebook.camfarchedu

Frospectus & Applizetion Form
owailakle at soloct
Bank of India Eranches

e T ST

7. Bank of India

College Campus

9 Govind Marg, Malviya Nagar Inst. Area
Opp IT Statt Colony, Calgary Rd, Jaipur-17
Ph: 4060500/02/03, 9414070678

Email: admission@archedu.org
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All India Entrance Examination for Design

Online Exam: 1* April - 30" June '13

ADMISS

Apply Now

ONS

Undergraduate and
Postgraduate Programs
Fashion Design

Interior Design

Graphic Design

Jewellery Design

Textile Product Design

Craft Product Design

Lifestyle Accessory Design

Design Communication

Design Management

Garment Production & Export Management
Strategic Management and Leadership

University of Rajasthan
Affiliated Courses

Garment Production &
Export Management PGGPEM

B.B.A.» B.Com.- B.V.A.
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ALWAYS LEARNING PEARSON
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